Figure 4.1 Social media audit template

& | Social Media Audit |

e How many Likes do we have? - Do we respond to comments?

- How often do we post? ° Do we have a rating? What is it?

- What is our push/pull mix? e What is our social media voice?

> What types of media do we use? ° What do the comments on our page and
- Does our Facebook link to our website? photos typically say?

- Do we have updated cover and profile? ® Do we share articles? How often?

- How many followers do we have? - Who do we follow?

- What is our media mix for posts? - Do we respond to comments?

- What kind of hashtags do we use? - What are the comments on our photos
- Does our profile link to our website? saying?

- What is our social media voice? e What is our push/pull mix?

- How many followers do we have? e Do we respond to comments?

- What is our media mix for posts? ° What is our push/pull mix?

- What is our social media voice?

- Have we claimed their Google business

listing?
Does our profile link to our website?

What type of content do we post?

Do we drive consumers to our website
based on our content?

What is our push/pull mix? Do we
interact with users?

Do we post stories often?

What is our voice/image perceived
through our stories?

Do we use YouTube?

What types of video content do we post?
Are these videos shared on our other
social channels?

How many subscribers do we have?
What are the comments on our videos
saying?

Do we respond to comments?
Does our profile link to our website?
How many Likes do we receive, on
average, for a video?

How many views do we receive, on
average, for a video?




Figure 4.2 Social media competitive
analysis
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